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Air India deepens connect to US and UK with 20 additional flights per week

e Enhanced frequencies to connect London, Birmingham, San Francisco
e Air India strengthens operations to the US with 40 weekly flights

National, September 30, 2022: In a major initiative to bolster its international footprint, Air India,
India’s leading airline, today announced 20 additional flights every week to Birmingham, London and
San Francisco. This is part of the airline’s on-going endeavour to reclaim its position as a leader on the
international aviation map. The additional flights to these 3 global destinations will be introduced in a
phased manner from October to December this year.

With 5 additional flights a week to Birmingham, 9 additional flights to London and 6 additional flights a
week to San Francisco, Air India will be able to offer over 5,000 additional seats every week to
customers and ensure ample choice in terms of connectivity, convenience, and cabin space.

Air India’s current schedule of 34 flights every week to the UK will now go up to 48 flights. Birmingham
will receive extra five flights per week, three from Delhi and two additional from Amritsar. London will
receive nine additional weekly flights, of which, five are from Mumbai, three from Delhi and one from
Ahmedabad. Altogether, seven Indian cities will now have non-stop Air India flights to the UK’s capital.

Flights from India to the United States will increase from 34 to 40 per week. Air India will now connect
Mumbai with San Francisco with a thrice weekly service, and reinstate a three-times-weekly Bengaluru
operation. This takes Air India’s San Francisco offering from 10 to 16 weekly, with non-stop service
from Delhi, Mumbai and Bengaluru.

Commenting on the development, Mr. Campbell Wilson, CEO & MD, Air India, said, “As Air
India reinvents itself under the Vihaan.Al transformation programme, adding frequency and
improving connectivity from major Indian cities to more international destinations is a significant
focus. This sizeable frequency increase to the US and the UK, as well as the addition of new city pairs
and improved aircraft cabin interiors, comes just 10 months after Air India’s acquisition by the Tata
Group. It is a clear signal of our intent, and an early step towards a much bigger aspiration.”

In addition to leasing new aircraft, Air India has been working to restore existing narrow-body and
wide-body aircraft to the operating fleet. Prior to the expansion described above, the airline has
already enabled frequency increases between Delhi and Vancouver as well as the addition of
numerous domestic services.

Unmatched customer service and convenience is one of the five identified pillars of Vihaan.Al, Air
India’s transformational roadmap. The other pillars of Vihaan.Al include robust operations, industry
leadership, commercial efficiency and profitability and attracting best industry talent.

NEW FLIGHT SCHEDULE TO BIRMINGHAM, LONDON AND SAN FRANCISCO

Route [vv] Current Frequency New Frequency Effective

ATQ-BHX 1 3 2x Effective 030ct; 3x Effective 17Nov
DEL-BHX 0 3 2x Effective 020ct; 3x Effective 16Nov
DEL-LHR 11 14 30-Oct-22
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BOM-LHR 7 12 30-Oct-22
AMD-LHR 3 30-Oct-22
BOM-SFO 0 02-Dec-22
BLR-SFO 0 15-Dec-22

About Air India:

Founded by the legendary JRD Tata, Air India pioneered India’s aviation sector. Since its first flight on
October 15, 1932, Air India has an extensive domestic network and has spread its wings beyond to
become a major international airline with a network across USA, Canada, UK, Europe, Far-East, South-
East Asia, Australia and the Gulf. Air India is a member of Star Alliance, the largest global airline
consortium. After 69 years as a Government-owned enterprise, Air India and Air India Express were
welcomed back into the Tata group in January 2022. The present management at Air India is driving
the five year transformation roadmap under the aegis of Vihaan.Al to establish itself as a world-class
global airline with an Indian heart.

Vihaan.Al is Air India’s transformational roadmap over five years with clear milestones. It will be
focussing on dramatically growing both its network and fleet, developing a completely revamped
customer proposition, improving reliability and on-time performance. The airline will also be taking a
leadership position in technology, sustainability, and innovation, while aggressively investing in the
best industry talent. Vihaan.Al is aimed at putting Air India on a path to sustained growth, profitability
and market leadership.

About the Tata Group:

Founded by Jamsetji Tata in 1868, the Tata group is a global enterprise, headquartered in India,
comprising 30 companies across ten verticals. The group operates in more than 100 countries across
six continents, with a mission 'To improve the quality of life of the communities we serve globally,
through long-term stakeholder value creation based on Leadership with Trust'.

Tata Sons is the principal investment holding company and promoter of Tata companies. Sixty-six
percent of the equity share capital of Tata Sons is held by philanthropic trusts, which support
education, health, livelihood generation, and art and culture. In 2020-21, the revenue of Tata
companies, taken together, was $103 billion (INR 7.7 trillion). These companies collectively employ
over 800,000 people. Each Tata company or enterprise operates independently under the guidance
and supervision of its own board of directors. There are 29 publicly-listed Tata enterprises with a
combined market capitalisation of $314 billion (INR 23.4 trillion) as on December 31, 2021. Companies
include Tata Consultancy Services, Tata Motors, Tata Steel, Tata Chemicals, Tata Consumer Products,
Titan, Tata Capital, Tata Power, Tata Communications, Indian Hotels, Tata Digital and Tata Electronics.
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