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AIR INDIA UNLOCKS NEW SHOPPING REWARDS FOR MAHARAJA 
CLUB MEMBERS ACROSS THE USA AND UK  

GURUGRAM, 10 JUNE 2025: Air India, India’s leading global airline, today announced a new partnership 
with Loyyal, a leader in blockchain-powered loyalty solutions. This new partnership introduces everyday 
rewards for Maharaja Club members, enabling them to earn Maharaja Points on purchases with popular 
global brands across the USA and the UK.  

Maharaja Club members can now earn Maharaja Points when they shop with brands like Walmart, Victoria’s 
Secret, New Balance, GAP, Victorinox, and Alamowith more partners coming onboard soon to offer even 
more opportunities to earn and enjoy exclusive rewards.  

From fashion and beauty to everyday essentials, these opportunities allow members to accumulate points 
on daily purchases, bringing them closer to their next rewarding travel experience with Air India when they 
redeem points for award flights or cabin upgrades. 

Earning rates vary with each brand, offering members diverse ways to maximize their points across 
categories.  

BRAND MAHARAJA POINTS TO EARN 

Walmart Up to 99 Maharaja Points for every USD 100 spent 

Victoria’s Secret 310 Maharaja Points for every GBP 100 spent  

Victorinox 300 Maharaja Points for every USD 100 spent 

New Balance 45 Maharaja Points for every USD 100 spent 

GAP 180 Maharaja Points for every USD 100 spent 

Alamo 64 Maharaja Points for every USD 100 spent 

The offers are available on the Maharaja Club Partner Offers page on Air India’s website 
(https://bit.ly/MaharajaClubPartners), where members simply need to select their preferred brand to shop 
with, and follow the next steps.  

“We’re happy to partner with Loyyal as we continue to make Maharaja Club even more rewarding for our 
rapidly expanding member base across the globe,” said Shailesh Kumar Singh, Head of Loyalty,  
Air India. “This partnership makes it easier for our members to earn Maharaja Points on everyday 
essentials and shopping, without needing to fly frequently. By combining points earned from such 
purchases with those from flying, members can quickly unlock free flights or cabin upgrades and enjoy a 
transforming Air India experience.” 

“We are thrilled to work with Air India to enhance the Maharaja Club experience through our expanded 
network of partners across the globe to enrich each member’s journey,” said Ashish Kumar Singh, CEO, 
Loyyal. “This initiative significantly boosts the earning potential for Maharaja Club’s members, allowing 
them to earn points through everyday purchases across the UK and USA. The Maharaja Club is designed 
to go the extra mile, ensuring members feel recognized, acknowledged, and privileged at every step. 
Together, we reaffirm our commitment to making every journey with Air India exceptional, enriching the 
daily lives of members with meaningful opportunities that ultimately enhance their travel experiences.” 

Air India recently overhauled its frequent flyer programme, rebranding it to Maharaja Club and introducing 
a simplified new structure, more customer-friendly features, renamed tiers, and an updated identity for the 
programme.  

https://bit.ly/MaharajaClubPartners


 
 

With Air India being part of Star Alliance and the airline’s close cooperation with fellow Star Alliance member 
airlines, Maharaja Club members enjoy global recognition and benefits across the alliance’s extensive 
network worldwide. 
 
Over the last 18 months, Air India has added over 50 partners for Maharaja Club to offer greater ease, 
more rewards, and recognition for its members.  
 
About Air India group 

The Air India group – comprising of full-service global airline Air India and low-cost regional carrier Air India 
Express – is spearheading a new era of Indian aviation. The Air India story began in 1932 when JRD Tata 
piloted the airline’s inaugural flight and opened the skies for aviation in India. Today, Air India group employs 
more than 30,000 people, operates over 300 aircraft and carries customers to 55 domestic and 48 
international destinations across five continents. 
 
Returning to the Tata Sons in 2022 following 70 years under Government ownership, Air India group is in 
the midst of a five-year transformation program, Vihaan.AI. As part of the transformation, Air India placed 
the then largest-ever order for 570 new aircraft in 2023. In 2024, sister airlines Air Asia India and Vistara 
were successfully merged into Air India Express and Air India respectively, and the Airline opened South 
Asia’s largest aviation training academy. A new flying school is scheduled to open in 2025, and construction 
of a greenfield maintenance base, to be operational in 2026, is underway. In addition to receiving new 
aircraft, all existing aircraft are progressively undergoing a full interior refit. 
 
With transformation underway across all facets of the business and India’s rich legacy of hospitality, Air 
India is committed to being a world class global airline with an Indian heart. 
 
For more stories on Air India, visit http://www.airindia.com/newsroom  
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